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MARCH MEETING - VIDEO NIGHT

Critique
Night

ver wonder how you could
hone a routine to perfec-
tion? Or how to add

lrvows,' 'ahs,' and 'ooohs' to
your shoM We have the ansiwer:
come to Critique Night.

The rules and struclure of cri-
iique night are simple: bring
whatever you want reviewed and
present it to the Ring. Ring mem-
bers attending will give you the
following: What Did I See, What
Was Tenific and What Could lm-
ptove The Pertormance. fhe fo-
cus is on helping you see what
others see.

We will also be providing
video-taping (optional, you supply
a regular VHS video-tape and we
will put your routine on it). Here is
a way you can really add impact
to your wort. Bring those routines
you havent had time to perfec{ or
the ones which just arenl getting
the reaclions you expect.

Performances are one per
member. lf time permits, you may
perform a second rouline after
everyone has performed their first
rouline. New location: Ir,e Gat r.
ering,9O2 W. Washington St. To
sign up, call Vice-President Greg
Wauson at 566-5654.

TBRUARY lU

February's meeting, a delight-
ful leclure by Dennis Canoll in
Old Town's Vacation lnn, al-
tracled 30 Ring 76 members and
guests. The meeting began with
some brief announcements and a
suggestion thal members see
Kalamar perform this week.

Dennis Canoll told us that,
although he lives in Orange
County, this was his first trip to
San Diego. He was looking for-
ward to seeing Brad Burt again
after two vears.' s€€ R lrc pag6 3

Texas on 1/27196. The stated
goal was to promole creative
of visual magic. I felt this
was achieved and I iefl with
new perspective on how to
and ensure visual magical
ments for spectators.

JAY SCOTT

BERRY ,t chtsDoYouns

ay Scott Berry's Visual
Wizardry Lecture Tour vis-
ited Dallas and Fort Worth,

The leclure was structured in
3 main parts, Ecr,pse CfT effecls),
his creative effects (Genesis,
Whitrit, and Across the Universe)
and Misl Magic (dry i@ fog
fec{s).

The Ecr,pse portion was
best work on thumbtips I've seen.
I highly recommend it to
developing of refining the handl-

sea BERRY, page 3
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I hope everyone enjoyed the

leclure last month. lt seemed that
Dennis Carroll had a good grasp
of the restaurant business and
freely ansl ,ered all queslions
pertaining to it. He also asked us
to pass on a message to member
Brad Burt. Dennis thinks Brad is
one of the bestteachec in magic
as evidenced by his excellent line
of video tapes. Speaking of lec
lures, I was really sorry to see so
few of you at the Craig Stone
sponsored Greg Vvilson leclure. ln
my opinion, it was jusi about the
best wolkshop that l've been to.
Greg really made you work.

We have a busy couple of
months ahead of us. Our next
meeting will be held at the new
Gathering. i hope you'ii ail ium
out lo welcome Dan Thomas end
crew into their new home. I know
that we all wish him the greatesl
success. We will have a camcor-
der et the meeting for a special
video review, so bring something
that is 'in-progress' that you
would like to see^,vork-on.

We're trying to put together
this yeafs selling event for April.
lf you have anything that you
would like to put on the block, get
it dusted off and stay tuned for
details. Also in April is the Casa
De Amparo beneffi. Magic ln the
Streets is a major street festival
which seNes as a maior funding
source for the Casa De Amparo
children's shelter. Last year they
eamed $40,000 for the program,
this year they hope to topit (uh...
Top it). Everything that goes into
Magic In the Streets is donated
with the exception of one band
which gets a small consideration
lo cover the truck rental and
roadies required to get them
there. I hope you tum out.

Scott's
Thoughts
by Scoft Wells,

A.t.M.C.

Commercial or
Practical?

I believe that magicians must
hear the word 'commercial' more
oflen than a television executive.
We oflen hear this wod being
used in contex with selling e
trick. Another word most com-
monly associated with promoting
the effeciiveness of magic ef-
fec{s is 'practical.' When we
hear these two code words tG.
gether, then it must mean that
it's a powerful effec{. They are
used to martet tricks and are
also used among the magic fra-
temity when describing an effect
to our fellow magi. But whet do
lhsse .#crCs actually r,nean in the
real worid end what do they im-
plv?

Among other descriptions,
Websiefs Diclionary defines
'commercial' as 'viewed with re-
gard to profit.' This is a rather
precise definition as it applies to
magic in that we are always
looking for effecls that will 'get
the monef or otheMise bring us
profit from our audience. This
profit may be in the form of 1) an
enhancement to our career
and/or persona or 2) as financial
rewards or 3) both. We want our
audiences to enjoy ihe
tricuexperience so that they will
tell their friends and we can have
repeat business.

When I think of the word
'commercial', I think of my
audience's enjoyment. \Mll they
like it? lf it's commercial, then
they should like it. lf it's not
commercial, then I think of it as
being something that will be fun
to play with for my own edifica-
tion and possibly the enjoymenl

of other magicians. lf my audi-
ence doesnt like that particular
effecd or it doesn't stand out
from the rest of my routine, then
there is a good chance that they
will see it as part of my whole
act and not something that r+
mains in their minds as particu-
larly noteworthy. lt will also
contribute to making me seem
like another generic magician.
And if I'm viewed as just an-
other magician, then why rR
member my name or ask for me
the nex time they need a ma-
gician?

My goal is to eliminate that
which does not contribute to my
audience's complete satisfac.
tion. 'Simplify, simplify, sim-
plify' should be our credo in
each effect and in the overall
routine. I frequently ask my
audience what they liked best
about my acl. They may men-
tion one item or another, but I

feel that my best compliments
are the ones that say that they
liked 'me' because I want them
to book and recommend 'me'
again.

One way to find out what
really mystified your audience
(and if, indeed, you really DID
mystify your audience) is to
quickly go to the men's room
afler your show and hide in a
stall. You will over hear lots of
talk about what they liked (and
didn't like) and guesses on how
you did your 'tricks.' This is
perfiaps the best way to get
honest and immediate feed-
back.

lf the effec{ is intended to lool
the boys at the local magic club
meeting,'then it could be consid-
ered as commercial for those who
want a reputation for always hav-
ing something clever for your
peers. As we all know, our fellow
magicians are a bit jaded and
at magic from a completely differ-

see SCOIT !€ge 4
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ln May we have lhe T.C. Ta-
hoe lecture. T.C. is a real pro who
has worked the Disney channel, is
a castle regular, end is just one
funny S.O.B. I expeci it will be
one of the best leclures to hit town
this year. The lec{ure will be open
lo non-club members for $15, but
everyone who is paid up (dues are
in April) gets in for free.

Which brings us lo June.
There's something missing from
the club. We're an better financial
position then we once were, so its
not money. lf the Gathering
worl(s out, it wonl be a plaoe to
meet. I dunno, its just something.
l've thought about it. l've heard
other folks mention it. The club is
just not what it was. Until now,
nobody has been able to put their
finger on it. I think I have. What
the club needs is a healthy dose
of YOU. lts time for new leader-
ship. With but one exception, your
cunent slate of offic€i3 wili iloi be
seeking any position next year.
This is your chance to jump into
the fray and tum this club into
what it should be. Don't think its
someone else's responsiblity.
DonI think, 'l've already done it,
l've paid my dues'. Tum it into
what it should be. Run for office,
or support the next group with
your thoughts, ideas, assistance,
and magic.

Regards, Rick W.

-a-
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Unfortunately, Brad was under the
weather this week and they were
not able to see each other. Dennis
complimented Brad as 'one of the
best teachers of magic based on
his (video) tapes.'

Dennis, a restaurant magician,
lecturer and author (for the Magic
Menu), does two leciures: one on
business end one on effects. For
Ring 76 he was combining both
into one. Dennis defined his brand
of magic as 'Pocket Magic.' He
said he shvays loads his pockets
for the evening, making sure each
pocket has more than one effeci.
He recommended the office sup
ply slore as an excellent place to
get magic equipment.

Dennis began with his per-
formance of en effed he calls
'Elephant Coin,' I copper-silver
effect with a charming s1ory.
Stating ho,v he 'hates wiffle dust,'
Dennis explained that there musl
be a reason to go to the pocket
that makes sense. ln this effeci,
Dennis produced I p€anut from
his pocket that fit the slory end the
effect perfec{ly.

One of his favorite effeds is
Card to Wallet. Dennis showed a
trick of the trade on how to set the
wallet to accept the card without
fumbling or hesitation. This quick
load enhances the illusion of im-
mediate transposition - from the
table to a sealed env€lop€ in lhe
wallet. Dennis also explained how
to vanish the card by taking the
heat off the hands. He showed
how he makes lhe audience be-
lieve the effeci is over before any
'move.'

Dennis took considerable time
to explain how he loads each
pocket and the reasoning behind
each load. He further explained
that effeds in the seme pocket
should be substantially different
so the conect item is produc€d.

sc. R rrq prgo 6
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ing. His latest lecture book,
'Tota y Eclipse', covered the
first pari of the leciure except
for one effed. (*Time Warp', e
cut and restored ribbon, wasnl
in the notes but was in the ear-
lier lecture notes.) 'Totally
Eclipse', contains heavy hitting
24 pages and over 100 descrip
tive photos of TT handling and
10 effects. The best thing of all
was his techniques of conceal-
ing the TT. The handling tech-
niques he used were quite fresh
to me. Mosl were cleverly
adapted from standard coin
sleights.

Effecis: Strefcrr,rg the Truth
(ribbon, yam or string loop
stretch) Rlog ol Tr.nh $bbon
and bonowed ring effecl) Rain-
bow Eclipse (multLcolor silk
strips to rainbow streamer) AP,
peatng Silk (bare handed silk
production) Oft Warp (ball
Droduction, ball-silk-ball trans-
form, ball vanish) Magic of t ,e
Spreres (four ball production)
Lunat Eclipse (ball production to
silk, silk color change...) 20fh
Century Edipse (silk vanish &
appear between 2 silks. Clean!)
Qu,bks,Tver . (coin to mylar
streamer) Frozen Fire (c€ndle
flame to silk)

Jay Scott Betry's 20th Cen-
tury Eclipse has redefined the
standard lired' 20th Century
Silk effeci. lt is a magician and
audience baffler.

The only possible improve-
ment to this book might be
more detail about his expert
subtleties. Also, you may have
to buy new diamond silks and
1.5' super soft sponge balls, but
the silk effects could use rib
bons or silk sreamers as substi-
tutes.

Next Jay showed a levitation
of a flame behind e bonowed
$100 bill in his rcandelyte' rcu-
tine. Then he explained the

see JAY SCOrTpage 5
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ent angle than the paying public.
They relish the clevemess of the
move or method rather than en-
joying the thrill of being fooled.
Just notice the reac{ion at magic
conventions. The response starts
at the rear of the theatre where
the public is usually seated while
the magicians up front jusl sit on
their hands.

So what is 'prac{icel?' Refer-
ring again to Webstefs, it is d+
fined as 'not theoretical or ideal'
end 'capable of being put to
use.' This also serves the adver-
tiser well beceuse we all want an
effect that is tesled end aciually
works. Too often we hear lectur-
ers who show us 'great' effects
that have never been audience
tested. They sell us lec{ure notes
that contain some effects that
are nolhing more than pipe
dreams. They sound good on
paper but may not play well in 8
real world performing silualion.
Hence comes the name of Mike
Close's series entitled Workers.
These are routines taken from
his performing repertoire that are
proven winners and have been
successfully tried and performed
hundreds of times and found to
be oveMhelmingly accepted by
a variety of eudiences. Magic
from Workers is 'praclical' in the
classic sense of the definition.

When I think of the word
'prectical', I have to wonder if it
makes sense for me to use it.
That is, can I cany it easily, will it
pack flat, is it resettable, and in
other wods, will it meet my
unique criteria for my performing
situation? Something that may
be prac{ical for my venues may
not be equally so for yours. Ac-
cordingly, something that is ad-
vertised as 'praciical' may not
be so for every magician.

Another thing to note is that
although it may be both com-
mercial and praciical, it may not
be within your performing cap

abilities. lt is also possible that it
may not fit within your limited
space on your slage whether a
large stage or a close-up slage.
On an unrelated matler, you
should not limit yourself due to
the effec{'s price because it
could be worth its' weight in
gold to the right performer in the
right venue.

So, when you nexl hear
someone say that they have an
effect that is both commercial
and practical, you should look
deeper to see if it is something
that will help sell you to your
audiences. Know your capabili-
ties and limitations and know
your audience.

r-tLrl@

picteire
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*Genesis'gimmick used for this
This was allightly comical effect
of combining fire and someone
else's money. ;-)

the 'Whip if gimmick was
shown without an actual routine,
but it should become a classic tool
for stage spirit effecis.

Tcross fhe Uniyerse" was full
disclosure of his prize winning
routine. Props involved a white
silk streamer and a square piece
of white plastic (approx. 6'x 6)
with a hole in the center (approx.
2). The plastic square resembled
a floppy disk except white and a
larger hole. The streamer pene-
trated the plaslic square and van-
ished when pushed into the hole.
The disk was shown clean on both
sides with e slunning revolving
effect. lt looked like a motorized
thumbtip - but wasnt. A white ball
was appeared at the hole end
changed into e red ball. The red
ball visually changed into e red
streamer ... threaded through the
hole of the plastic square. As
promised by the lecture theme,
this was very visual and a beauti-
ful routine. lncidentally, Jay Scott
Berry produces his own music and
it was used for beckground
throughout his routines.

The third part of the leclure
exolled the benefits of incorporat-
ing magical fog into routines. Jay-
had the tools to do this. A device
made dry ice on the spot by at
taching to a CO2 tank (as used for
fountain drinks).

With a dry ice snowball, Jay
demonstrated and told how to
make a handheld dry ice fogger.
The fog machine looked easy
enough to make that Jay might
have lost some sales, but not out
of the martet. My 13 year old son
was keenly intrigued at this point.
(He usually spots the really magi-
cal effects.) Olher sizes of fog
machines were demonstrated with
effec,ts. The magical impact was
quite high. One effect was flames

from cupped hands (Fickle Fire),
eldinguished into fog (micro-mist)
and a silk production...out of the
fog.

I gladly recommend his lec-
ture, book and products. His
prices seemed reasonable com-
pared to magic slores and were
lecture discounted. I admired eva
rything...but tried to maintain self
control. Nevertheless, I bought a
20th Centw Eclipse, 'Totally
Eclipse' book, a Diamond Eclirye
thumbtip, and Rainbow Eclipse.

He is now conduding a tour
through the US before going
overseas. I would say Jay Scott
Berry is a mover in what I con-
sider the new renaissance move-
ment of todayl magical artform.

Jay's e-mail address is
JsBwiz@aol.com if enyone
would like to contad him.

(chrisd@khis.kodak.com)

(Our thanks to Chris for letting us
reprint his review in Magicunents.
This article is from the Eleclronic
Grymoire on the lntemet. All
rights reserved by Chris De-
Young.)

-s,-

Brad Burt's Houra: i#T 1o:OO6:m
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The happy couple, Pres.

Rick Waterhouse and blushing
bide Matcla, have more magic
unfolding in their lives. we un-
derstand that the happy couple
will be bringing a new megician
into the world this summer.
Mother-tGbe and Dad-to-be ere
doing fine snd are looking for-
ward to an early summer pres.
ent. Our congratulations!

Cuttis CIa* will be perform-
ing at McP's lrish Pub thrDugh
March; drop by and see him any
Wednesday night.

Tom Owen is doing very
well, though still confined to a
wheelchair at this time. Tom's in
physical therapy three days a
week and feeling is beginning to
retum to his legs, the first signs
of the long process of recovery.
As always, Tom remains upbeat
and is convinceci he wiii be
walking by hook or by crook.
Tom sends his thanks all to all
those who have sent their best
wishes and, prayers, A speedy
rccrvery wish from all of Ring
76 Tom!

Membership
Dioe Month

March is membership drive
month. There are many San Oie-
gans who are l.B.M. members and
not coming lo Nng 76. We want to
tum them all out in March and
April. Do your parl, promote the
Ring. Bring guests in March and
April and let them see how the Ring
operates. For ex-Rng 76'ers, come
to a meeting and see how we've
improved. 1996-97 plans to be
e\r'en better. The next two issues of
Magicunents is also being sent to
past members in the hope theyll
know we miss them!. Full member-
ship's only $20 a year.
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Dennis explained that he does
the magic his audience enjoys,
not other magicians. His feeling is
'if lay people like it, I do it!' Den-
nis reminded everyone that even
though an effecl may not be the
latest in magic circles, if it's
memorable for the lay audience
it's worth having in your reper-
toire.

Using Paul Green Paddles,
Dennis demonstrated an effec{ he
oflen does called the 'Earth, Wind
& Flowef effecl (for the reslau-
rant of the same name). ln this
effeci, Dennis involves the spec-
tator. ln our case, Sheny Lufr was
the chosen spectator for the even-
ing. Dennis showed how the sim-
ple effed involves the spedator
and puts a souvenir in their hand.
Dennis also produced the chop
cup set he uses and how he loads
it for an evening of walk-around
magic.

Dennis' nen effect, 'East Afri-
can Surprise,'was a variation of a
John Bannon effeci. Again ex-
plaining that each move to the
pocket has a reason frtting the
routine, Dennis explain how he
loads and unloads coins for the
effecl.

Dennis addressed those who
want to worfi restaurants end
shared his experience of how to
target, approach and meet wilh a
restauranl's General Manager.
And, once met, how to show the
management that the magic and
magician help the restaurant's
bottom line. Dennis explained that
he rates the reslaurants from 1 to
10 and he targets the 6, 7 & 8's.
He avoids both the top (the snob
facloo and the bottom (fasl food)
of the restaufttnts.

Dennis went on to explain
lechniques for approaching a ta-
ble, sizing up the type of audience
at a table, how to know which ta-
bles to approach, which to avoid
and best times for approeching a

table. He also explained that, to
retain control, he always has an
attemative for the effeci being
shown. He also shared some of
his best secrets for success:
keeping the tricl(s entertaining,
keeping the tricks short (for
keeping audience inleresl and
being able to exit quickiy when the
food anives) and always remem-
ber who's paying the bill. He ex-
plained many of the situations he
has encountered: difficult custom-
ers, people who ask'how much,'
other magicians who want their
egos slroked and how to involve
the sp€ciators 'in the seset.'

Oennis showed his routining
and effect called 'Birthday Card'
for special events. He also
showed e effecl he oflen does
called the 'Card Kiss,' which
blends spectator involvement and
illusion into a memorable mo-
ment.

This yeafs first lecture was
very enjoyeble. A number of Riqgr
76'ers joined Dennis aflerwards at
the Gathering for more ma0ical
moments. Our thanks to Greg
Wauson for finding Dennis, an
entertaining leciurer with some
prsctical advice in restaurant
magic.
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Mnqic AT rkE Cnpirnl
lefr Mttcos

I've been to mony convenlions
over lhe yeors including S.A.M.,
l.B.M., Abbotfs, Deseri Seminor,
Munori Close-up, os well os mony
locql evenh (Hollywood doy of
Mogic, Michigon Mogic doy, Etc.) I

would hove lo soy lhot lhe Socro-
menlo convenlion wos lhe besi l've
been lo yet. Noi thot I hoven't en-
ioyed the otherc too). lt wos omoz-
ing how mony greol lhings were
pocked into lhis eventl

There were obout fifteen deol-
ers split belween lvro rooms. Eoch
moming lhey hod o close-up shows
which werE dividEd into four rooms
ond four performers which moved
from room to room, This opprooch
mode eoch show more seeoble {or
eoch 25% of lhe otfendees. close-
up performen included: Bill
Goodwin, Mortin Lewis, Tim
Conover, John Bonnon, Dorwin
Orliz, Kerry Pollock, John Cor-
ney, Allon Ackermcn, Mike
Close, Dovid Roth, Gory KurE, &
Dovid Williomson.

There were lectures by: Lewis,
Goodwin, Pollock, Close, Ortiz,
Comey, Rolh Kurtz, Williomson.
plus Froncis Tobory of Fronce, &
on hour wilh Poul Honis (which
omounled io o lecfure). Since none
of lhese lecfures overlopped you
could see oll of them.

Fridoy ond Soturdoy evenings
lhere were Stond-Up Shows. Fridoy
night Mike Close emceed wilh
Kerry Pollock, John Comey, &
Froncis Tobory per{orming. On
Soturdoy nighfs show Mike Cloce
emceed ogoin wilh Morlin Lewis,
Tim Conover, &: Gory KurL per-
forming. Everything menlioned lo
lhis point wos oll included in lhe
regisholion price! There were
losl minuie exlro chorge &
course oplionol "intensive lim:ied
seminors" by Dovid Rolh & Pqul
Hqrris.

Sundoy night lhere wos olso o
Stond-Up Show bul lhis wos in
coniunclion wilh lhe dinner bon-



quet ond os o resull. wos olso on
oplionol extro chorge event. Eric
Meod (iuggler/mogicion/musicion)
wos lhe emcee, this time Mike
Close octuolly performed. Also on
the bill were lorry Becker ond
Dove Williomson. The finole wilh
Dqve Williqmson ended the show
wilh o complele morching bond
including moiorettes ond oll in full
uniform! I usuolly donl like exko
chorge evenh but since o lot of
people hod lo leove before lhe
bonquel it wos nice thot lhey did
not hove lo poy for it if they
couldnl otlend.

lf I hod one moior comploint it
would be the lock of sleep. Sure,
lhere were o few liltle gliiches,
which convenlions oll hove, like the
gionl projeclion screen nol being
bright enough but insteod of iust
leoving it they hod it reploced lhe
next doy! Mike Moxwell (the con-
venlion orgonizer) seemed to bend
over bockwords lo toke core of ony
problems os soon os possible. I

went to lhe bonquei bui not lhe ex-
ho chorge seminors. Thol meont
for $125 I sow eleven lec{ures
ond six shows oll in lhree doysl.

The hotel is very quoint ond lhe
sloff wos very occommodoling. ll
reminded me of o ski lodge with
couches ond fire ploces. There
were loh of ploces for people lo sit
oround ond mingle ond mingle we
did, usuolly into lhe wee hours. The
hotel wos nol very close lo town,
moking it difficult to go onywhere
else for food if you didn'l hove o
cor (though lhe hotel shutfle would
loke you onywhere including io o
reslouront). This hod o nice side
effect of sori of forcing lhe ol-
lendees lo hong oround lhe hotel
during free lime. This mode for o
lol more visiling ond much more
intensive wo*ing on mogic. Almost
everyone olso seemed lo leove
lheir egos ol home. R didn't feel
like lhere were lhe "slors" ond lhe
"peons". Everyone usuolly seemed
hoppy to help onolher percon wilh
o "move" or rouline. The holel res-
louronl wqs o little pricey but the
food wos good except lhe bonquet

which lhe food wos lypicolly treni-
ble.

Unlike Los Vegos convenlions,
where mosl people scofier during
free lime to eot ot qny one of lhe
lhousonds of ploces or run io see
onolher locol ollroclion or most
often lo go gombling lhEre wos o
lot more comoroderie oi Socro-
menlo. Losl yeor (1995) lhere were
only obout 150 oftendees, lhis yeor
somswhere between 250 - 300.
Mike promises lo keep lhis conven-
lion limiled sowill keep ifs feeling
of intimocy. There were lols of in-
side lokes & pronks, (osk me obout
'The cord on lhe specl,oto/s
toe-noil'J. ln oll, the convenlion
wos very educolionol bul olso, loh
of fun!ll Hope to see you lhere next
yeor.

performed through February 24)
call for information.

(ProfessixEl Courlesf lst the rcrldng
maglcian p€rform at th6lr rBstaurant, ha\rg
your tdcks at horne. Corn6 and coloy.)

King of Clubs & Restaurants,
originally scheduled for March
8, has been postponed. The
new date has not been estab
lished but will probably be in
August. More information when
it becomes available.

lf you have any guestions
please give Craig Stone 8 call
at home, 475-7494, or the of-
fice, 479-0250 or at Brad Burts's
Magic Shop, 5714745.

Q""ifi"J'
Greg Wauson is looking for

a oouple of specific books:
The Encyclopeclia of lmpnmfiu
Maitc W Martin Gardener and
Lribsavers by Michael Weber. lf
you have either of these books
and want to see them tum into
cash and get the use they de-
serve, call Greg at 566-565/t.

An editor and writers are
needed for the upcoming Rl4g
76 year. Training included. Call
Jim Fry at 554-0335.

***s,-"-"*
LECTURES AROUND

Dan Fleshman

-s,-PERFORMANCES
AROUND TOWN

Oh. nolbwlne b Sr b-t lntomdroo
av.lLbL .t pr..t tn-, pL.t. cdl .h..d
lo Y!.tty p.rfo.in-r, tm- d d.yr.
TlEaa naatauaaob ara alot botlne fua
m.ebl.,|. b p.rfo.ltl. Ple... .top by b
.sppo.tt |!l{lctr. wo.il E th-..)

U Aero Squadrcn (5606771)
for Sunday Brunch, ,(on 8o.,'
drcau, Memorable Magic

Coryette's Dlner (142-14761
3946 sth Ave, lealures Negic lliko
since 1987 Tuesdays and
Wednesdays ftom 6:30 to 9:30.
Magic Mike says bring a deck of
cards and he'll teach you a trick

The Gathefing - clrftis Clar*
performs Thursdays and Fridays
from 7 to 'lO:-3Oi Terry lJrnc.ford
performs Saturdays from 7 to
10:30 (ttPy someflmcs cfirnge day8 )

cP's lrtsh Pub in Coronado on
Orange Ave., Wednesdays 7:30 to
10'.30, Curtis Cla*, through
March

Rip Ticle.s Brewery Sundays,
Mondays and Tuesdays, 5 to I
p.m., Curtis Clarr(

Tid Bits (5434300) 3838 sth
Ave., various performels (Kal.m.r

rltasic in
the Streets

Apprl- 28
Volur*eeIs needed to perfom ln one

ot San Diego'a mct prestlgloG neigtr-
bodpods. Bring }!ur business cards,
}!or spechl rEgic and help Eom€ kids
who n€€d your 6uppod. Call 29$'1875 for



}J.w= from ...

th, CASTLE
Here are the resutts of the

election as presenled to the gen-
eral membership in the Palace of
Mystery at the Magic Caslle on
Sunday Feb 4th.....

ln order of total votes re-
ceived:

lrene Laraen - Honorary
President for life

Mark Wilson - President
Billy Mccomb - Direc'tor
Dale Hindman - Director

Harry Blackstone Jr - Vice Pres.
John Scanlan - Oirector

Bruce Cervon - Secretary
Ron Wilson - President Emeritus

The accounting firm received
882 ballots. 62 were invalidated.

"",,",,.,,,,,,,, s,*,,,,*,.*,,,".,

AtThe Castle
(All shorrB subir-t to ctErEe. lntqmalbn
bs€d m b€d at/aihtb at pre6s time. Call
tlle Magic Cadle to. up to daie infofiEti$.)
FEB 26. MARCE J
E. CIASE.UP:
L. CI.OSE-W:
E. P.ARI.OUR:
L. PARI,OUR:
PAUICE:

MARCE 1 - 10
E. CIDSE.W:
L, CIOSE-W:
E. PARIOUR:
L PARI.AUR:
PALICE:

MARCH 11. 17
E, CI,OSE-W:
L. CI,OSE.UP:
E. PARI.OUR:
L PARLOUR:
PA]LICE:

J@ Mystic
Whit Haydn

James C. Bruwn
Wody Pitt ran

Bruce Gold
Tim Wight
Dot Bitch

Tory Grifiirt
Brion Gllis

Deruis Forcl
luta* Haslan
Iatry Wlsol

Chrck Jotes & Co

Jerry Canaro
Lany Cla*
T. C. Iohoe

Bob Markv d
Jouth,an Neol .

Brad Aormings
Mike Elksn . -.

Itt4RCH lE - U
E.CIDSE-UP: Jerry hdrus
L. CIDSE-UP: Steve Volentine
E-PARIDUR: Chuck Foye
L. PARLOUR: Joe Monti
PAI-ACE: Martin lzwis

Rocco
Frunz Hamry

MARCE 25 . 31
E. CI,OSE-W: Bdine Balasco
L. CLASE-W: Dqeid Malek
E. PARIIUR: Dale Hindnot
LPARLAUR: Rocco
PALACE: Jin Bentley

Fenotdo Keops
laren Michaels

APRIL I - 7
E.CLaSE-UP: FemandoKeops
L. CIDSE-W: Johnny Ace Palmer
E. PARI,OIIR: Gary Norcigian
L PARI,OUR: JetMqrtin
PALACE: Peter Pit

Jin NdgleY
Peter Gossornel

The Magic Castle (213) 851-3313

\J

EaME S|EE Us NELry!_

Masicunenrs ffi
4046 Caminito Teruiso l,<, TI
sanDieso, cAs2122 \fulil

^N.^Roy & BettyArmstrong
2548 Litfleton Road
El Cajon, CA g2O2O

NEXT IIIIEETING

Video
oo

Morch I I
6z3O

aoa
Tho Gothering

9021.U. llloshington
Son Diego, CR

(61 9) 260-0400


